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following warning:

His article got me thinking about the main challenge that?s always faced individua investors: Thereisa profound lack of good
research available for people like you and me.

And | cameto arealization. | think | understand part of the 2why.?

Ask yourself this: How do the financial websites and newspapers make money?

Need a hint? They certainly dont get paid according to how much money they help you make.

Give up?

Advertising, silly.

Newspapers like The Wall Sreet Journalor Investor?s Business Daily
don?t get paid based on your investment returns, or even by the revenue generated from subscriptions. They get paid by selling
advertising.

Websites like Y ahoo! Finance, TheStreet.com, and MarketWatch dont get paid based on your returns either. Again, it?s advertising
revenue that accounts for the lion?s share of their intake.

Certainly the 24-hour news networks, CNBC included, don?t get paid based on your investing success. (Side Note: you ever wonder
why behemoths like Boeing or BP advertise so much on these networks? Do you ever watch one of their ads and think to yourself
?Y eah, now that you mention it, | think | will go out and get me a 767? or ?BP really does care. | won?t buy my gas anywhere else
ever again!? But that?s another article.)

The bottom line is that the vast majority of your sources for financial news and advice are incentivized to keep you excited and
optimistic. The more attuned you are to the market (and what do you think happensto interest in investing news when things are
going great?) the more eyeballs they have, and the more advertising they can sell.

At the end of the day, you?I do well to recognize that their interests are less aligned with yours than with the marketing departments
and PR firms of big industry.
Great Reader Feedback!

Going through the comments on Wayne
?sarticle, | couldn? help but notice that a couple of you felt you had to ?stand up? for the mainstream financial media ... for guys
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